
303Lsp15 Owens Lake Studio LEHRMAN 

P2 Version 1.0: April 9, 2015  page 1 

Project 3: Eidetic Video 
Run time: ~1 minutes (plus titles and credits) 
Due: Screening Monday 5/4, revised final cut due Friday @2pm 5/4 
 
Teams of 2 or 3 students  
 

   
 
As part of the creative process and for the presentation of your dust control research and design 
studies for Phase 9/10, we will produce an ‘Eidetic Video’ using footage of Owens Lake, your 
P2 terrain models, and graphics.  By now, you are masters of creating photomontages to 
represent your concepts and design.  In this project, we will create time-based media montages 
that combine video footage, still images, graphics, text, and sound.  
 
From Belanger & Urton (2014), ‘eidetic photomontage’ are: 
 

…not merely restricted to a role of 
representation, but performs a generative 
function in ideation and conceptualization. 
The promise of [video]montage rests not 
only with a finished product but also with 
its power to catalyze ideas. 
 
[James Corner] describes eidetic as “that 
which pertains to the visual formation of 
ideas, or to the reciprocity between image 
and idea. That drawing is fundamentally 
about making images suggests that it 
might actually generate and transform 
ideas for the percipient rather than simply 
representing them” (Corner 1992, 244) 

 
In contrast to photo-real examples, eidetic [video]montage includes [cinematic] 
elements, but frequently incorporates other media as well. These mixed-media 
compositions depict subjects that often relate to a variety of historical contexts, 
and communicate intangible qualities, temporal dimensions, or abstract 
phenomena of a design proposal. …[C]haracteristics of eidetic [video]montage 
include ambiguous image frame, rough image extractions of individual 
composition elements, uneven distribution of both light and color, and 
photographic elements combined with a variety of other media (e.g. handdrawn 
elements, painting, or ink wash). 

 

El izabeth Decker 2012, in  Belanger  & Urton 

blehrman
Highlight
be more specific of how to use models next time. 
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Preparation for production will be critically watching several short films to start understanding 
the basics of visual rhythm, time, speed, narrative, light/luminosity, atmosphere, cinematic 
techniques, and editing. 
Your goal is to captivate the audience with your story and evocation of place.  Videos needs to 
include the following elements: 
 

• At least 30 seconds of new footage from our field trip to Owens Lake 
• Use of ambient sound from location for half the film 
• Spoken narration – can be lyrical or poetic, doesn’t have to be prose/dialog  
• Title sequence and credits 

 
Beyond these requirements, you are encouraged to experiment and play with cinematic and 
eidetic methods: animation, musical cues, drawings, slow motion or time-lapse, and other 
effects.  However, the goal is to create a polished creative expression – not an amateur pastiche 
and certainly not a music video. 

 
Corner 1999 in Belenger & Urton 
 
Found footage and music policy:  
If you include music, each cue must be less than 10 seconds long with a period of ambient 
sound or narration before the next musical cue.  You may use found footage/still 
photography (from Youtube, Vimeo, Flickr or other sources) for no more then 1/3rd the 
entire running time.  Found images/footage/sounds must be integrated into your work – don’t 
use footage as you found it, but re-edited to create a new visual or sonic sequence.  You must 
credit the sources.  
 
The language of video includes visual rhythm, time, speed, narrative, light/luminosity, 
atmosphere, cinematic techniques, and editing to successfully tell a story.  Take an artistic 
approach as you try to capture mood and the poetics of the scenery and physical conditions. 
 
You tone and approach needs to be carefully honed based on your intended message.  This 
video should not be a hagiography (only full of praise), or openly antagonistic – but a balanced 
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critical exploration of the subjects actions and intended outcomes.  You must treat the subject 
with respect and you need to be factual (journalistic).  No ad hominem attacks; but feel free to 
critically question and challenge the subject on their results, methods, agenda, funding sources, 
or other publically relevant issues.  
 
Every clip, sound cue, narration, and effects must have a purpose and support the narrative.  
Don’t use an effect/background just to look pretty.  Don’t have a soundtrack just to have music.  
What you don’t show, say, or use is just as important (perhaps more so) than what you do 
include in the video.  Be ruthless in cutting out everything but the essential – the tighter the edits,  
the better.   
 
Team Work: 
Collaboration is difficult but is a skill that you can learn.  You must be willing to compromise and 
let other folks take their turn in the driver seat – this requires maturity.  While Hollywood is full of 
narcissists and control-freaks – these personality traits have no place our classroom.  You also 
must do your own fair share of the work.  If you know that you will be traveling or unavailable at 
some point, share this information immediately with your teammates and select tasks that you 
can accomplish when you’re around.  Good communication is essential for creating a great 
video – please let folks know how to reach you, and respond promptly.  Treat this project like a 
professional job, create a workplan and stick to it.  
 

Equipment 
 
The instructor will bring his professional 
HD video kit (Sony HVR-A1U MiniDV 
camcorder, microphones, microphone 
boom, and tripod), plus an adapter to use 
an external microphones with a DSLR – 
available first come, first served – a sign 
up list will be available in class.  You must 
purchase your own Sony MiniDV cassettes 
($3 to $10 each) to use with the HVR (do 
not use any other brand as they wlll 
destroy the camera).  To capture the video 
from the camera so you can edit, you need 
a computer with a Firewire connection. 
 
ENV also has two HD video cameras (Sony 
HDR-HC9 & Panasonic HDC-HS250P) and tripods - but these cameras don’t have external 
microphones.  ENV gear can be checked out from the instructional services window on the 2nd 
floor of Building 7. 
 
Students are encouraged to utilize your own HD video cameras or DSLR in the production 
process.  The minimum cameras specifications for this assignment are resolution of 720p or 
better HD video, and the ability to zoom/focus.  Please do not expect satisfactory results from 
using a smartphone, tablet, or the webcam in your laptop.  Please use the same camera for the 
entire production process to ensure visual and color continuity – unless you have a clear 
concept that requires visual discontinuity – like using lo-rez pixel vision as the vampire’s 
perspective in Nadja (1994).  
 
For editing, a professional video-editing package (such as Adobe Premiere or Final Cut Pro) will 
deliver superior results.  iMovie or Window Movies Maker don’t allow you to edit the sound 
independent of the video footage, so will produce an inferior soundtrack.  The CPP library’s 

HD 1080  
1920 x 1080 

HD 720  
1280 x 
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Computing Commons has video editing workstations that you can use 
(www.csupomona.edu/~ehelp/computinglabs/commons.shtml) 
 
Please work in the maximum resolution available from your camera, preferably HD video (720p 
or 1080p.  But higher resolution creates larger files/requires more memory and computing power 
for editing.  A portable hard drive is useful to allow multiple folks to edit the footage.   

References & Examples 
Production tutorials:  

• vimeo.com/videoschool  these are great! 
• http://transstudio.com/?p=3 
• http://www.hungryflix.com/indie_filmmaking.php 
• http://www.deeper-roots.co.uk/media/filmmaking.html 
• http://blog.akfaoro.com/?p=478 
• www.csupomona.edu/~ehelp/multimedia_production.shtml 
• www.studentgenerated.com/  

 
Videos to inspire you: 

• https://vimeo.com/13159991 sound and motion 
• https://www.youtube.com/watch?v=llacDdn5yIE details and focus 
• https://vimeo.com/58555120 video built frames 
• https://vimeo.com/ondemand/worldoftomorrow/123514170  
• https://vimeo.com/34760240 
• https://vimeo.com/1418465 
• https://vimeo.com/7993383 

 
There’s plenty of resource on great on cinematography out there – it is your responsibility to 
either research the answers or ask about the stuff you don’t know how to do… 

PROCESS 
The typical video production goes through three main steps (suggested you follow this 
sequence).  Alternative processes are possible, limited only by your team’s imagination and 
organizational ability. Tasks associated with these steps are: 
 
Pre-production (figuring out what you’re doing and when)  
Roles include: writing/concept, producing (scheduling), pre-visualization. 

1. Developing the concept/research  
2. Writing a script/shot list 
3. Select filming locations (scouting via visiting the places or using satellite/aerial imagery 

and google streetview) 
4. Story boarding & pre-visualization  
5. Test visual effects/animation process 
6. Schedule the production process  

 
You will be required to submit the storyboards/script/and other aspects of pre-production, so 
please document your efforts and package them into a single PDF.   
 
Production (filming/creating animated content, and recording of narration)  
Typically crew roles include: camera operator, sound person, ‘talent’ (i.e. the person being 
filmed), producer/script supervisor (makes notes about each ‘take’ and advises on what else 
needs to be filmed), and animating. Plan on shooting about an hour of footage for every minute 
of the final film (yes, you’ll discard most of it). 
 

7. Shoot ‘B-Roll’ footage and other content (create graphics & titles) 
8. Shoot ‘A-Roll’ with sound 
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9. Record narration  
10. Record ambient sounds (aka ‘room tone’) 

 
Post-production (video and sound editing, special effects, and animation)  
Bringing everything together to create a polished film requires as much effort (if not more 
effort!!!) as the production process.  Plan on editing and post-production longer than anticipated!  
 

11. Capture and log footage in the editing program 
12. Edit a rough cut of video from location and of your model(s) 
13. Produce video effects 
14. Edit sound & narration (this is separate from the video editing) 
15. Produce titles/graphics  
16. Edit effects/composite elements 
17. Render video (this can take several hours, so do this as you sleep) 
18. Screen your rough cut with friends/family for feedback 

 
19. Shoot additional footage/record new narration as necessary  
20. Polish the visual sequence 
21. Polish the soundtrack (listen to the entire movie with your eyes closed to notice any 

problems – the soundtrack should stand on its own). 
22. Before the deadline, test exporting a short clip the deadline to trouble-shoot encoding 

and to get a sense of how long the final video exporting process takes. 
23. Finish up by exporting the movie  

 
Tools for post production include: 

• Photoshop (for both still and video editing) 
• Adobe Premiere 
• Adobe After Effects 
• Adobe Audition/Apple Garage Band 

 
It is highly recommended that you seek feedback throughout the entire process from outside the 
team.  Please screen a rough cut of the video to solicit feedback from folks that will be honest 
about what works and what doesn’t. 
 
Also, double-check the spelling/capitalization of all credits and on screen titles.  Typographic 
errors will require resubmission.  Aim as high as possible for all aspects of the production that 
you can control! 
 
For the presentations of Project 2 & 3, we will gather in studio to screen your films.  Please bring 
a finished version with you.  Because video files are large, we will use your computers to play 
them to avoid any network problems while streaming them.  

Cinematography Tips 
all these rules are meant to be broken, but only when you have a good reason to – otherwise 
they are worth following:  

• Use a tripod/monopod – a shaky image is unwatchable.  You’re not creating another 
‘Blair Witch’ episode. 

• Plan on having each ‘shot’ last 2 to 10 seconds once you edit everything together 
(capture extra footage before and after the essential seconds to allow for transitions and 
adjustments in the editing process.  Plan on intercutting any long takes (such as 
interview footage) with other clips to keep viewers engaged and interested.  Single long 
takes re best left to Ok Go (www.youtube.com/watch?v=qybUFnY7Y8w) or Scorsese 

• Use camera movements sparingly and use a tripod!  
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• Camera movements need to be consistent (if you pan from left to right once, make sure 
to have all other pans go from left to right too). 

• Sped up footage and time lapse sequence at your own risk – flaws in the 
cinematography are very apparent when you do this. 

• Pay attention to the visual composition within the frame – the cameras have composition 
aids in the viewfinder (lines dividing the frame into 1/3rds) & pay attention to the ‘video 
safe’ parts of the frame. 

• Compose your shots with foreground, middle ground, and background elements. 
• Use shallow depth of field vary the focus to guide the viewer’s attention – using a small 

aperture (like f22) so everything is sharp only works for Ansel Adams in still photography. 
• Plan on capturing ‘room tone’ and ambient sounds from each location (one minute of 

clean audio per location should be enough) 
• Only use the ‘optical zoom’ feature in the cameras – the ‘digital zoom’ lowers resolution 

and typically ends up looking like crap. 
• Make sure to charge your batteries before heading out to shoot! 
• High quality sound is VERY important – using an external microphone is essential.  
• Don’t ‘compress’ the video files until the very end of the project; and use the highest 

resolution files possible. 
• When animating your maps/indexes/3d graphics, follow these same cinemagraphic 

rules.  Don’t create a 30 second long ‘roller coaster’ camera path to animate and expect 
good results.  Several shorter camera paths with simple camera movements and cutting 
between different perspectives is much more engaging.  Don’t pull a ‘Ken Burns’ by 
creating a slow zoom into a detail of a photograph over-and-over again – that ends up 
being boring. 

Editing Tips 
• Keep the transitions between shots simple: jump-cuts, fade to black, fade to white, and 

fade between are the professional choices – you are not making a wedding video.  Using 
‘natural transitions’  (see Vimeo Video School) are acceptable – but may not be 
appropriate for your subject matter.  The transitions should not be noticeable – if they 
catch the viewer’s attention, something is wrong with your film. 

• Create a rhythm with your edits. One means to do so is selecting a song, and matching 
the cuts to the beats and sonic structure. But you must not leave the music on for the 
entirety of the final video – only use 30 seconds at the most of it. 

• Visual rhythm of movements is also important – see Koyaanisqatsi (1982) or Powaqqatsi 
(1988). 

• Pay attention to your use of sound – keep the ambient sounds from one shot throughout 
a sequence/scene.  Also work with the sound levels to enhance the narrative.  Sound 
can be a huge asset or a liability – use it wisely. The difference between a good and 
great video is often the sound.  

• Remember the narrative structure: beginning, middle, end – start and end strong. 
• Animation is only as good as the original graphics/image sources.  Don’t use low 

resolution/highly compressed jpegs in for your montages. 
• You can animate layers of montages .psd files to show succession and growth/change 

over time  – this is the one situation where swipe transitions look good. 
• Choose a neutral font for subtitles and captions – create the text using illustrator or 

photoshop for better results. 
 

REQUIRED CREDITS & TITLES 
Towards the beginning of your video, please include a title sequence that contains: 

• A title  
• Names of the team members ( ‘a film by…’) [Optional] 
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At the end of the video please have a credits sequence that includes: 

• ‘Created for LA303L Spring 2015’ 
• ‘Instructor: Barry Lehrman, Assistant Professor, Department of Landscape Architecture, 

California State Polytechic University Pomona’ 
• The names and responsibilities/roles of all students in 

the group (if not in the title sequence). 
• Identification of any ‘found’ music, video, or images not 

generated by the team. 
• List of any outside assistance to the production, and 

anything else you want to include. 
• A Creative Commons statement/logo from 

http://creativecommons.org/  (you can select the rights 
you wish to convey to the video) or copyright statement 
– but note that Cal Poly ‘owns’ the rights to your student work. 
 

Note that as an academic production, you do not need permission to use copyrighted materials.  
However, be judicious and highly selective of using materials created by others that you do not 
modify in anyway.  
 
All individuals featured (meaning they are identified, speak, or have a specific roll) in the video 
will need to sign a release form.  Random folks passing by the camera (faces in a crowd) do not 
need to sign a release – but if in doubt, try to get them to sign a release.  Please submit the 
signed release forms to the instructor.  
 
Teams will upload a version to Vimeo for grading and submit a DVD of the final revised cut at full 
resolution.  The team should also plan on providing each member of the team with a DVD of 
your videos.  
__ 
 
You MUST maintain daily (or more frequent) backups of all digital files and work-in-progress.  
Losing all your work because of a hardware crashes/corrupted files is completely avoidable. NO 
project extensions for failing to have backups if anything goes wrong.   
 
The instructors can advise on methods and means for backing up your work and tracking 
versions of files. 

Submission Requirements: 
Any file format that can be uploaded to Vimeo is acceptable for the submission.  PowerPoint, 
Keynote, Adobe After Effects, iMovie, or other software can be utilized in the production process 
too.  Please make sure that the final files meet Vimeo standards (see below). 
 
When you upload the final version of your project to Vimeo, please invite the instructor as a 
contact (http://vimeo.com/infrascapedesign).  You don’t need to make the video visible to the 
public, but you do need to enable sharing for those with the link (so we can share it on the blog 
and final aqueduct futures website). 
 
Please also consider the following before you upload 

• File name: should include ‘LA303L’, the title of your video, and the last names of all team 
members.  

• Vimeo allows you to list production credits, a description of the video, and a still shot 
from the video.   
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Vimeo File Format 
Vimeo can upload and process almost any video file format.  The intent is to create the best 
quality file with a reasonable file size.  Here are the basic compression/ decompression (codec) 
settings http://vimeo.com/help/compression  

• Video Format: MPEG-4 with H.264 
• Data Rate: 5000 kbps 
• Resolution 1280 x 720 pixels minimum 
• Frame Rate: 24, 25, or 30 frames per second 
• Key Frame: same as frame rate 
• Audio Tracks: Codec AAC, 320 Kbps, 44.1 kHz 

 
It may take several hours to output the final HD video to burn onto the DVD or to upload – do not 
wait this until the last minute before starting this process (it is recommended that you do a test 
run as early as possible to see the length of time required). 
 
 

 
 
GROSS.MAX. in Belanger & Urton 2014 
 
 
 
 
 
IF YOU FILM ANYBODY THAT ISN’T A STUDENT IN LA303L, THEY MUST SIGN THE 
CONSENT FORM ON THE NEXT PAGE! 
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LA303L/Aqueduct Futures Project  
Information & Consent Form 
 
[Please provide a copy of this form upon request to the individual providing consent] 
 
As part of a class project for the centennial of the Los Angeles Aqueduct, these students are 
creating a film about water in Los Angeles.  Information about this class can be found at: 
www.aqueductfutures.wordpress.com or you can contact the instructor: 
blehrman@csupomona.edu. 
 
For valuable consideration, I do hereby authorize LA303L-02 Advanced Landscape Architecture 
Design Studio (LA303L) at California Polytechnic University Pomona and those acting in 
pursuant to its authority to: 
 

1. Record my participation and appearance with video and audio recordings, photographs 
or any other medium. 

2. Use my name, likeness, voice, and biographical material in connection with these 
recordings. 

3. Exhibit or distribute such recordings using their course website, or other mechanism, in 
whole or in part without restrictions or limitations for any educational purpose which 
LA402 at Cal Poly Pomona and those acting pursuant to its authority, deem appropriate.  

4. To publish under Creative Commons the same in its name or any other name it may 
choose. 

 
I hereby release and discharge LA303L of Cal Poly Pomona its successors, employees, and 
members of the California State University Board, from any and all claims and demands arising 
out of or in connection with the use of such photographs, video, or audio recordings, including 
but not limited to any claims for defamation or invasion of privacy. 
 
I hereby consent to the release of said video recording, audio recording, photograph or any 
other medium for the above-stated purpose and in accordance with the terms stated above, 
pursuant to the consent provisions of the Family Educational Rights and Privacy Act, 20 U.S.C. 
1232 et. seq. 
 
Name:   
 
Address:   
 
Phone/Email:   
 
Signature:   
 
Date:   
 
 
[This release was adapted from www.studentgenerated.com/Main/Video_Release.html accessed 
December 12, 2011] 
 
Please print as many versions of this page as you need, and submit a copy of the signed forms with your 
supplemental submissions. 

 




